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In this issue we offer an interview with Pavlina Rieselova, Managing Partner at Ewing Public Relations, Prague. She was in Sofia, Bulgaria, as a finalist in the World Young Business Achiever Awards. Part of the interview was published in the magazine “Media world”, January 2005. Dessislava Boshnakova talks with Pavlina Rieselova. 

Dessislava Boshnakova: How you decided to participate in the World Young Business Achiver Award?
Pavlina Rieselova: I was asked to participate in the event by a colleague in the industry who knew about the competition. I was most impressed at the idea of meeting different people from all over the world who I could share experiences and opinions. In the end, it was an excellent experience and I’m very happy I had the chance to participate.

DB: What is your opinion for the Awards ceremony?
PR: I was very impressed the actual event itself. For me, it was very special to meet Prime Minister Simeon Saxe-Coburg Gotha. His story is very well known and his persona exceeded his reputation. He was charming, very interested in all of the candidates and he seemed very pleased to be a part of the night.  My only regret is that I didn’t have more time to see Sofia. But I will return to visit your country!!

DB: Do you know something about the Bulgarian PR activities?
PR: I have had the opportunity to learn about Bulgarian PR and I think to a degree, it is quite similar to the situation in the Czech Republic. Action Global Communications Bulgaria is our sister office in Sofia and through another account, I communicate with United Partners. I think both offices are very professional and execute excellent work for their clients.

DB: What were the main challenges to open a PR firm in Prague?
PR: The most difficult aspect of opening a company is finding the right mix of professionals who are experienced, educated, have excellent language skills and with contacts to both the media and private/public sectors. Further, it is then finding the right balance of clients and always continuing to improve your skills. It’s easy to simply execute and provide the same services but as an agency owner, I must always try to create new innovations in order to expand our service base.  

DB: What is the market of PR activities in your country now?
PR: In my opinion, PR as an industry in the Czech Republic is improving its reputation. I think a lot of that has to do with the work that APRA (note: Association of PR Agencies) has been doing with the professional community (education). Approximately 75% of the revenue generated in PR is by agencies who are members of APRA; to be a member, there are rather strict guidelines and conditions that the agencies must adhere to. The most sought out PR disciplines today are media and corporate communications. Crisis prevention and communications have started to become a special niche and Public Affaires is becoming more and more coordinated with PR.

DB: If you compare the PR in your country with the PR in West countries what differences do you see?
PR: Our industry is still in its infancy if you compare it to agencies in the west. There are many people in the Czech Republic who think that PR is only about organizing parties and events. Or there are people who think PR is ultimately advertising, where we pay for publicity.  That I admit is very frustrating. But the differences are becoming smaller with every year I work in PR.  

DB: What are your plans for the future?
PR: Ewing PR opened an agency in Slovakia in 2004 under the name of Action Global Communications Slovakia. We are presently seriously considering the option to offer our services in Poland and Hungary as well. No final decisions have yet been taken however I believe that we will have made the decision in early 2005. I will also focus on continuing to retain our already excellent team of 19 as well as hiring more professionals to help serve our expanding client base.

DB: Your agency was awarded the APRA certification of PR agencies.  May you say about the certificate and the organization APRA that award that certificate?
PR: The CMS was adopted in the Czech Republic in 2000 with the aim to implement a professional certification of quality standards in the field of PR. The goal was to increase transparency between agency and clients and for agencies to have a competitive advantage against other non-certified agencies.  It was agreed that each agency would complete the certification if it wanted to be a member of APRA. EPR was as only the 5th agency in CR awarded the CMS (Consultancy Management Standard) Certificate in May 2003.  APRA itself doesn’t award the certificate, which is done by an independent auditor. APRA is the umbrella organization which only oversees and helps organize the process. I personally think the certificate is an excellent tool as it further professionalizes and legitimizes our industry. I wish more agencies would try 

to became certified. The auditor reviews 11 separate areas, all which the agencies must achieve a minimum 75% of points to continue. If an agency becomes certified, it is a certain guarantee that the company provides a service in a responsible and effective manner. 
DB: Do you think that in East Europe the PR profession is a territory for young people?
PR: Yes, of course. The industry is young and dynamic and so it makes sense that there are quite a few young professionals who come to see if they like this work. There are two important related points though; one, it is important that the right person with the right experience is doing work they can handle so that the quality of the job is not compromised.  Secondly, people should always give someone a chance to prove themselves. 

DB: What advice do you can give to your colleagues in Bulgaria, who may participate in the content during the next year? 

PR: If there are other Bulgarian business owners who are thinking about participating, I would highly suggest doing so. It was refreshing to meet so many peers from all over the world. Everyone is doing business in different fields but there were so many 


interesting stories and many more related aspects then I would have thought. I would suggest to anyone who will participate, don’t underestimate the number of hours you must prepare for all aspects of the competition.  Use all of your passion and enthusiasm when presenting your case studies and never think for a moment you don’t belong there.
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